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Introduction

South East Asia is a region which is undergoing transformation. Political 
change in countries such as Myanmar could clear the way for economic 
development. The creation of the ASEAN Economic Community in 2015 has 
the ambitious aim of developing an integrated regional economy that can 
punch its weight on the world stage.

But the region also faces a number of challenges – or ‘critical sabotage 
factors’ – such as widespread corruption, large disparities in income 
distribution and political challenges from a more assertive China to the 
north.

In November 2015, a group of senior Chartered Accountants – CEOs, 
CFOs and executives from a range of organisations across South East 
Asia – met to discuss these issues at a summit organised by Chartered 
Accountants Worldwide. The summit was held under the Chatham House 
Rule – so information from the event can be published and shared on a non-
attributable basis. The event explored the future role of financial advisers 
and business leaders in tackling the new business agenda. This report 
draws on the main messages from the summit and is supplemented with 
the findings of a separate survey of Chartered Accountants across South 
East Asia.
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Executive summary 

Working as one

The establishment of the ASEAN Economic Community (AEC) provides an 
impetus for South East Asian countries to develop trade within the region 
and integrate their economies. But while South East Asia is a cohesive 
geographical region, it contains a wide range of cultures which may hinder 
integration. One approach for multinational businesses is to develop 
common policies designed to build trust between participants from different 
countries. Trust building begins by respecting the cultural and business 
diversity within the region. In developing an integrated regional economy, 
one of the key issues that will need to be tackled is corruption. There is 
currently insufficient emphasis on governance issues. Businesses and 
government will need to place governance and ethics at centre stage in the 
future if the region is to build a series of integrated economies with global 
standards.

Leading the change

South East Asia has the local talent to achieve its growth ambitions. 
However, if the region’s latent talent is to be used to best effect, local and 
international businesses will need to develop policies designed to train 
and develop local people, ensuring a balance of expertise. The traditional 
hierarchical societies of South East Asia have created a culture where it has 
been difficult for new talent to emerge. Leaders of the future will come from 
the millennial generation which has a more international approach and is 
less constrained by traditional Asian culture.

Branding the profession

Recognition of the value of Chartered Accountants is weaker in South 
East Asia than in Europe and North America. This needs to change if the 
profession is to make a fuller contribution to the development of the region. 
Chartered Accountants should spend more time educating business and the 
public at large about the wider value they can give to the region. They have 
the opportunity to become custodians of the ‘corporate conscience’ and 
help the region overcome some of the potential ‘critical sabotage factors’ 
which may hinder the achievement of an integrated region and its leadership 
on a global stage – particularly corruption, lack of transparency, financial 
inequality and political instability.



Working as one

Geography versus culture

Is South East Asia about to punch its full economic weight in the world?  
That was the intriguing question that occupied this group of business 
leaders from the region. It came in the wake of one of the most significant 
economic developments in South East Asia for a generation.

The establishment of the ASEAN Economic Community (AEC) in 2015 
creates an economic bloc with 622 million people and a market worth 
US$2.6 trillion per annum. On paper, the AEC is the world’s seventh largest 
economy, but will it ever become a reality? South East Asia is a region with 
a paradox at its heart. On the one hand, it is a distinct and readily-defined 
geographical area, but on the other, it contains a wide range of cultures. 
As the partner in a ‘Big Four’ accountancy firm points out: ‘Everyone sees 
South East Asia as a bloc, but every country – and some states within 
them – are very different. There are different laws, regulations and, most 
importantly, cultures.’

So what are the critical success factors that could enable the nations of 
South East Asia to work together as a cohesive and integrated economy 
on the world stage? The ‘Big Four’ partner believes the starting point is 
awareness of the cultural and other differences and a willingness to find  
a middle way. The regional manager of another ‘Big Four’ player agrees:  
‘I think it’s very important to respect different practices and cultures and 
to be tolerant,’ he says. ‘We have to understand why people from different 
cultures do things in different ways.’

In other parts of the world, cultural differences have led to conflict. 
But a study of South East Asia’s history suggests that the region can 
accommodate such differences without a clash. The partner and director  
of an investment company points out that the people of South East Asia  
don’t have a history of fighting amongst themselves in the way that 
Europeans have from the Middle Ages to modern times. Conflict in the 
region has tended to come from outside the region – as in the Second World 
War or the colonial wars of South East Asia in the 1950s.
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 Everyone sees South East 
Asia as a bloc, but every 
country – and some states 
within them – are very 
different.  

 We have to understand 
why people from different 
cultures do things in 
different ways.  
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Base: 91 Chartered Accountants 
responding to the statement 
‘Economic growth as measured by 
GDP will remain the most critical 
measure of success for nations and 
regions’, October 2015.

Base: 91 Chartered Accountants 
responding to the statement 
‘The Chartered Accountancy 
qualification gives a good 
foundation for success in 
business’, October 2015.

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

Don’t know

More than two-thirds of Chartered 
Accountants believe GDP growth 
remains the number one measure of 
success. Quite simply, bigger is better. 
But there is a growing realisation 
that economic growth at national and 
regional level cannot come without cost 
– for example, through the exploitation 
of diminishing natural resources or 
the generation of greenhouse gases. 
Most Chartered Accountants believe 
their qualification gives them a good 
foundation for success in business. As 
the challenge of balancing economic 
growth against resources and 
environmental factors develops, they 
expect to be in the front line.

Chart 1   Bigger is better
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 I think there is a desire for business leaders 
to focus on long-term value, but the focus on 
quarterly reporting of results may result in short-
term views.  

 Factors which impact economic growth include 
social uncertainty, driven by changes – both 
external (such as competing demands for 
resources and the impact of climate change) 
and internal (such as the changing expectations 
of people, increased communications and 
urbanisation). 

 The coming Trans-Pacific Partnership agreement 
seems to put smaller nations at a disadvantage. 
More information needs to be forthcoming and the 
business community needs to participate more in 
the discussion. 
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He argues that what keeps the internal peace of South East Asia is a 
‘transactional structure’. He explains: ‘It helps everyone within it, but it is 
not transformational.’ As such, it tends to reinforce the status quo rather 
than provide an impetus for change. ‘The new conflicts,’ he warns, ‘will be 
driven by the disparity in resources between rich and poor in the region. 
When somebody in the Philippines exists on 50 cents a day, they’re not 
worried about the global economy – they just want to know where their next 
meal is coming from.’

So what will be needed to bring the economies of South East Asia closer 
together?

Bringing business together

The objectives of the AEC set out just what the challenge for South East 
Asia will be if it is to work as one. The AEC aims to create an integrated and 
cohesive regional economy that is competitive, innovative and dynamic. In 
order for that to happen, both multinational enterprises and SMEs will need 
to play a role.

The regional managing partner of a ‘Big Four’ audit practice described one 
approach that could prove a blueprint for other multinationals. He says that 
the practice for South East Asia is run as a single firm with one profit pool 
from which all partners across the region share. The critical success factor 
which makes this work is trust, he says. ‘Over the last 10 years, we have 
built a lot of trust. For example, if we want to admit a partner in Singapore, 
we could put the appointment through an admissions committee which 
could consist of partners from Vietnam, the Philippines and Indonesia.’

The starting point for building that trust, he argues, is respecting the 
cultural and business diversity within the region. ‘Not every country is as 
developed as, for example, Singapore. But it’s wrong to impose ideas. It’s 
much more effective to give people space to learn. They believe they can do it 
and it gives them pride to achieve higher standards,’ he argues.

The aim is for a cohesive regional economy – but that doesn’t mean every 
economy has to be the same. Cohesion is about finding ways to work 
together rather than creating a set of identikit economies. But, at the same 
time, when it comes to financial matters, common standards on issues such 
as financial reporting and audit will be increasingly important.

Building honest economies

One of the big issues for the region – and one where Chartered Accountants 
should be at the centre of the debate – is corporate governance. The 
head of research at a global asset management institution underlines 
the importance of financial standards and reporting for the investment 
community: ‘We see a lot of growth in the region, but as investors we’re 

 When somebody in the 
Philippines exists on 50 
cents a day, they’re not 
worried about the global 
economy – they just want 
to know where their next 
meal is coming from.  

 It’s wrong to impose 
ideas. It’s much more 
effective to give people 
space to learn.  
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Base: 91 Chartered Accountants 
responding to the statement ‘Global 
political uncertainty is impacting my 
organisation’s corporate growth 
plans’, October 2015.

Base: 91 Chartered Accountants 
responding to the statement 
‘There will be a growing demand 
for Chartered Accountants in 
leadership positions in South 
East Asia over the next ten years’, 
October 2015.

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

Don’t know
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The 2008 credit crunch increased the 
business community’s uncertainty 
about the future and gave a fresh 
impetus to risk management. The 
1996 financial crisis still resonates 
among older business decision-
makers in South East Asia. Even with 
economies growing again, there is a 
sharper awareness of ever-present 
risk factors. So it is hardly surprising 
that almost nine out of 10 Chartered 
Accountants see themselves playing 
key leadership roles. Their analytical 
and forecasting skills will be the key 
to managing risk factors within their 
organisations in the future.

Chart 2   The risk managers

 The complexity of business culture, the lack of 
transparency of government regulations, and the 
stability of the political environment all create 
barriers to cooperation within the region and 
impair the value from intra-region synergy. 

 With an English speaking and relatively low-cost 
manpower base, South East Asia should progress 
very well if the political situation in each and  
every country is stable. But except for Singapore, 
Brunei and Vietnam, the rest of the countries in 
the region have political challenges. So, business 
decisions must take account of that in the short-  
to medium-term. 

 The slowdown of China’s economy will have an 
impact on the growth of South East Asia. 
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putting our clients’ money on the table. So we need to understand that 
there’s quality reporting, control and good corporate governance.’

It comes down to the quality of the numbers, says the head of research. If 
an external investment institution is only entitled to a financial statement, it 
needs absolute confidence in those figures. However, at the moment, there 
is a wide gulf in confidence from one country to another.

But the partner in an international firm has another view. She has worked 
with companies in Myanmar and, although they may not always follow 
international accounting standards, she argues that the cash accounting 
approach they adopt provides figures which third parties can view with 
confidence; ‘How more real can you get than cash accounting?’

The CFO of a manufacturing company with factories in several countries 
has seen at first-hand how the standard of corporate governance varies 
across the region. ‘If I give Singapore 100% for its approach to corporate 
governance, then Malaysia may be 70% and the Philippines possibly 30%.’ 
The problem he has found is that in some jurisdictions, no matter how much 
he emphasises the importance of corporate governance, there is a lack of 
understanding of the significance of the concept.

Hanging over the question of governance is the spectre of corruption, which 
remains ingrained in business culture in many, but not all, parts of South 
East Asia. Several summit participants mentioned corruption as an issue 
which needs to be tackled urgently. ‘One of the negatives is the lack of 
transparency in how we react to corruption, says one business leader.

But there is hope that the problem can be tackled as a younger generation 
accept a more transparent approach to doing business. The chairman of an 
educational institution said that he built a new multi-million dollar campus 
without having to pay ‘a single cent under the table’. He says: ‘Many younger 
civil servants are determined to make a change.’

He argues that Chartered Accountants’ training provides them with both 
the skills and the ‘moral compass’ to be in the front row of the fight against 
corruption. But change will need to come fast if business is to avoid heavy-
handed regulation from governments and public authorities. The managing 
director of a consultancy argues: ‘We need to understand the risks in 
different countries and train people to deal with them.’

 We need to understand 
the risks in different 
countries and train people 
to deal with them.  

 One of the negatives is 
the lack of transparency 
in how we react to 
corruption.  
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Leading the change

Finding local talent, creating local leaders

One of the key objectives of the ASEAN Economic Community is to create a 
region that is ‘resilient, inclusive, people-oriented and people-centred’. 

If the AEC is to achieve this ambitious objective it will need new leadership 
in business as much as in government and public institutions. Chartered 
Accountants have the skills to play a significant role in all three, yet some 
summit participants expressed concern about whether the necessary 
leadership for the future would come from local people. ‘If you look at many 
companies in Singapore, the chief executives and chief finance officers may 
look Asian, but they’re probably not from this part of the world,’ says the 
managing director of a major mining and metals company. ‘For the changes 
to happen for the right reasons, we need local blood and local investment.’

But national cultures in much of the region – especially the passive 
acceptance of position within a patriarchal society – have not created a 
climate in which leaders emerge in such large numbers as in western 
societies. However that is changing, and the problem is certainly not a 
lack of talent, argues the Asia-Pacific CFO of a major international bank. 
“When I came here 15 years ago, we had to hire people from Australia, India 
and the Philippines. We don’t have to do that now,’ he says. A rise in the 
standard of universities across the region has played a part in developing a 
new generation of leaders. But although there has been progress, too many 
possible future leaders fail to fulfil their potential because their mindsets 
are too narrow.

Existing leaders can help broaden people’s horizons and create the 
circumstances in which new South East Asian leaders can emerge in 
greater numbers. The non-executive director of an international Swiss bank 
mentions, in particular, the need to develop the role of women as leaders.

In business, the leadership needs of multinational companies are different 
from those of small and medium-sized companies, says the managing 
director of an SME in the hospitality industry. He argues that multinationals 
are looking to hire candidates with existing international credibility. This is 

 For the changes to 
happen for the right 
reasons, we need 
local blood and local 
investment.  

 When I came here 
15 years ago, we had  
to hire people from 
Australia, India and the 
Philippines. We don’t 
have to do that now.  
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Base: 91 Chartered Accountants 
responding to the statement 
‘Governance of organisations is 
increasingly becoming a critical 
business issue’, October 2015.

Base: 91 Chartered Accountants 
responding to the statement 
‘Chartered Accountants are key 
to ensuring good governance 
within organisations’, October 
2015.

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

Don’t know

Corruption and a lack of transparency 
have been widespread problems in 
both business and government in 
South East Asia. But the western 
world’s stricter laws and regulation on 
issues such as bribery mean that the 
region cannot avoid reforming its own 
culture if it is to enable multinational 
enterprises to trade in the region with 
confidence. More than four out of five 
Chartered Accountants believe they 
have a strong role to play in ensuring 
good governance, leading the drive to 
clean up business and government.

Chart 3   Cleaning up business

 Corruption and weak government are problems for 
much of South East Asia. 

 Good political leadership is lacking and in some of 
the region’s countries almost non-existent. Whole 
societies need education to institute cultural 
changes and introduce political leadership. 

 More transparent, stringent and detailed 
regulation is needed to promote a trustworthy 
intra-region trading environment. 

 Striking a balance between entrepreneurship, risk 
taking and appropriate corporate governance is 
important. 
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often evidenced by education at a European or North American university 
with a global reputation, and experience working in a range of international 
locations.

On the other hand, SMEs are more likely to look for local leadership. ‘We 
only want to hire the regional guys because we know that if you hire the guys 
from overseas they will tend to want to do what global people want to do. 
And that may not be suitable for the locality.’ Other Chartered Accountants 
believe there is plenty of mileage in developing local leadership. ‘In my 
company, we use local people in all locations in South East Asia and we find 
it’s very successful,’ says the CFO of a manufacturing company.

Leaders of the future

If Chartered Accountants want to play a significant leadership role in the 
region, the profession as a whole needs to attract the brightest and the 
best young people at key career planning stages. The profession needs to 
promote itself as an exciting and fulfilling career choice – especially for the 
millennial generation, now thinking about their futures.

A good starting point would be to refresh the culture in the profession, 
says the partner in a global accountancy practice. In too many accountancy 
practices there is a ‘churn and burn’ mentality he says. ‘I’ve seen it in 
other places, but I think it’s worse in this region.’ For the best young talent, 
accountancy needs to be about having fun as well as doing the work. 
We need to explain that they will receive exposure to brilliant clients and 
companies. ‘If we can’t enthuse them with our culture, millennials will just 
vote with their feet – and walk,’ he adds.

But where the profession is able to engage the enthusiasm of the best young 
talent, it will nurture the leaders of the future and also accelerate the pace 
of change. The millennials of South East Asia are the first age range within 
the population to embrace the concept of the AEC. A Chartered Accountancy 
institute regional director recalls visits to countries such as Myanmar and 
Laos. ‘In these markets the AEC is really exciting to millennials. It means 

 We use local people in 
all locations in South East 
Asia and we find it’s  
very successful.  

 If we can’t enthuse 
them with our culture, 
millennials will just  
vote with their feet –  
and walk.  
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they’re going to have more access to products, services and opportunities 
coming into the country,’ he says. ‘They see themselves being able to 
develop transferable skills that could be their passport to jobs in other 
countries.’

But as the regional director points out, this will place stresses on what 
have traditionally been well-ordered societies. So a key challenge will be 
managing the change this transition brings.

 They see themselves 
being able to develop 
transferable skills that 
could be their passport to 
jobs in other countries.  
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Branding the 
profession

A tale of three cities

‘I’ve worked in London, New York and Singapore – and I can see a 
big difference in the way accountants see themselves in these three 
jurisdictions,’ says a partner in a regional accountancy practice. The 
branding of the accountancy profession is ‘fantastic’ in Europe and North 
America. But in South East Asia – even in Singapore, which aspires to match 
the best of the west – the brand doesn’t carry the same quality aura. 

Clearly lack of brand awareness is a big challenge when accountancy is 
competing with other professions for the best and brightest talent. Moreover, 
as accountancy is more valued in Europe and North America, many of the 
best accountants in South East Asia aspire to work overseas. Another issue 
is that accountants in the region are not paid as well as they are in Europe – 
certainly in London.

But the real problem the profession needs to tackle is creating 
understanding of the value Chartered Accountants can add to business. ‘By 
and large the public doesn’t understand what we do,’ the partner says. ‘And 
if people don’t understand what we do, it is hardly surprising that we have 
difficulty in attracting talent.’ So the profession in South East Asia needs to 
work on making its value proposition crystal clear to a wider audience.

A departmental head of audit in a Far East-headquartered bank suggested 
a starting point for Chartered Accountants as they develop a new value 
proposition – the millions of ‘mom and pop’ stores which crowd the region’s 
towns and cities. Until now, perhaps many of these could not see how an 
accountant could be relevant to them, she suggests. But show them how a 
Chartered Accountant can help them manage their finances so that they pay 
the right amount of tax on time, manage the cash flow for their expansion 
plans and, crucially, put enough savings away for that rainy day – and the 
value proposition becomes very clear. ‘It’s all about showing that we are 
here to supply skills and support, rather than to come in and check up when 
something goes wrong,’ she adds.

But if Chartered Accountants are to be successful in rebranding themselves, 
they will need to develop a willingness to move out of their comfort zone 

 I’ve worked in London, 
New York and Singapore 
– and I can see a 
big difference in the 
way accountants see 
themselves in these  
three jurisdictions.  

 If people don’t understand 
what we do, it is hardly 
surprising that we have 
difficulty in attracting 
talent.  
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Base: 91 Chartered Accountants 
responding to the statement 
‘Expanding internationally will be a 
key priority for my organisation in 
the next 10 years’, October 2015.

Base: 91 Chartered Accountants 
responding to the statement ‘The 
role of Chartered Accountants will 
become more prominent due to 
globalisation’, October 2015.

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

Don’t know

South East Asia is traditionally a region 
which had built its economies on 
exports – of agricultural and natural 
products as well as manufactured 
goods. But all of these will be under 
new pressures in the years ahead. This 
means that the countries in the region 
will need long-term strategic plans to 
develop their economies. The ASEAN 
Economic Community could be a key 
stimulus and facilitator in this task. 
More than three-quarters of Chartered 
Accountants believe they will play a 
more prominent role in helping their 
organisations cope with a new agenda 
of issues presented by intensified 
globalisation.

Chart 4   Leaders in a global world
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 South East Asia faces increasing global 
competition caused by disruptive technologies and 
the lowering of barriers to entry into markets. 

 More cross-border mobility of high-potential 
staff and leaders should be encouraged. Foreign 
nationals in the region should hold a leadership 
development remit while also providing locals with 
opportunities to take on overseas assignments to 
help develop the skills they will need to be strong 
leaders when they return home. 

 I would like world leaders to come together to 
be more forceful on issues like human rights and 
failure to respect the rule-of-law. 
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and take the lead. Chartered Accountants develop a breadth of vision 
because they see right across an organisation – they are well placed to be 
leaders. It would also help if accountancy education was set in a broader 
business curriculum, argues the executive director of a national chartered 
accountancy institution. ‘Because of our training we are well-positioned to 
lead organisations. We have the ability to take a strategic view and critically 
analyse the numbers.’

Custodians of the corporate conscience

Analysing facts, collecting evidence, assessing risks and forecasting trends 
are all skills which Chartered Accountants perform well. And they are all 
tasks which must be carried out in an honest and transparent way in an 
ethical business. It is this that should make Chartered Accountants the 
custodians of the corporate conscience.

As one Chartered Accountant puts it: accountancy is a ‘moral science’. He 
says: ‘That is because accountancy makes you consider the consequences  
of your actions.’ It’s a question of accountability. It is important to have a 
‘proactive conscience’ and create a culture where it is natural to do the  
right thing.

The question of conscience ties in with the issue of better corporate 
governance. An accountancy firm partner argues that many of the 
governance challenges in the region arise from a lack of understanding 
about what is required of a modern ethical business. Four times out of 
five, problems can be solved simply by doing something a different way. So 
accountants with a proactive conscience will be seeking legal and ethical 
ways to achieve their organisation’s business objectives, helping create the 
ethical business leaders and successful businesses of tomorrow.

 Accountancy makes 
you consider the 
consequences of your 
actions.  

 Because of our training 
we are well-positioned  
to lead organisations.  
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Base: 91 Chartered Accountants 
responding to the statement 
‘Currently values and ethics play 
a role in leadership success’, 
October 2015.

Base: 91 Chartered Accountants 
responding to the statement 
‘Employing Chartered Accountants 
has a key role in maintaining ethics 
within an organisation’, October 
2015.

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

Don’t know

Was business ever only just about the 
money? It is doubtful – but if it ever 
was, then those days are gone. Now 
ethical businesses recognise they 
have a range of stakeholders whose 
needs and opinions must be taken 
into account. In this climate, it is no 
surprise that the most respected 
leaders are those who are able to instil 
a set of inspiring values within their 
companies. Nearly three-quarters of 
Chartered Accountants believe they 
have a key role as custodians of the 
ethics of their organisations. And the 
leaders of tomorrow will be those 
for whom values and ethics are as 
important as the money.

Chart 5   Not just about the money
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 Leaders must be able to evaluate critically, use 
clear and concise language, and have the ability to 
generate enthusiasm in others. 

 Ethics and integrity are essential qualities in a 
business leader. 

 Beside the fundamental technical skills and 
expertise, the ethical leader needs self-awareness 
and the ability to create an inspired culture and to 
motivate employees to be adaptable to change. 
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The final balance sheet

There was strong agreement at the summit that there are challenges ahead 
for South East Asia. The region is as susceptible to booms and busts in 
the world’s economy as other regions – perhaps more so. Although some 
jurisdictions are liberalising, others remain strongly authoritarian regimes. 
There are welcome examples of co-operation between nations – of which 
the AEC is one of the most significant – but also tensions caused by regional 
competition, such as that created by China’s territorial ambitions in the 
South China Sea.

But a consensus view from the summit was that South East Asia displays 
more critical success factors than ‘critical sabotage factors’; those areas 
of weakness that may hinder the achievement of an integrated region and 
leadership on a global stage if not addressed in the future – particularly 
corruption, lack of transparency, financial inequality and political instability.

On the credit side of the balance sheet, the region is well placed to 
contribute to a growing global economy. It is a diverse region but one in 
which different traditions have lived in harmony with one another and 
tolerated each other’s differences. (However this could come under threat if 
militant Islamism is allowed to grow in the region.)

The region has huge economic growth potential, but there is a danger that 
the fruits of growth will be shared unevenly – which could stoke tensions 
between the haves and have-nots in those countries where income 
disparities are widest. There are strong skills and talents already within the 
region – and education is improving. But a better educated population will 
demand more freedoms – of expression, of movement, of political choices 
– and will become more critical of governments and decision-makers. That 
will place strains on societies which have relied on people knowing their 
place in well-ordered hierarchies.

All this places a premium on the change management skills of decision-
makers. In South East Asia, Chartered Accountants are well placed to help 
businesses and governments achieve their goals. They have a challenging – 
but rewarding – time ahead.
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Chartered Accountants Worldwide

Chartered Accountants Worldwide brings together the leading institutes 
of Chartered Accountants from around the world to support, develop and 
promote the vital role that Chartered Accountants play throughout the global 
economy.

Connecting hundreds of thousands of members and students, we:

• promote the commitment of our global membership to the highest 
standards of professional and ethical practice;

• create greater opportunities globally for those seeking to become or 
develop as Chartered Accountants – and those looking to train or employ 
them; and

• share expertise and innovation to maintain Chartered Accountancy’s 
position as the pre-eminent qualification for those in accountancy, finance 
and business.

Together, we’re committed to ensuring that our members continue to stand 
apart – defining excellence throughout their career, throughout the world.

About

The need for trusted, thorough and visionary expertise has never been greater. 
Today the Chartered Accountancy qualification is one of the most sought-after 
professional qualifications across the world for people in accountancy, finance 
and business.
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Peter Bartram is an author and journalist who has been writing about  
finance for 40 years. He is a regular contributor to ICAEW’s economia 
magazine and its student quarterly, Vital. He also writes regularly for 
magazines published by other professional accountancy and business 
organisations. Peter has written 22 non-fiction books including ghost-written 
autobiographies for leading entrepreneurs in the UK and Middle East.

Survey methodology

The survey data in this report is drawn from an online market research 
survey. The survey was sent to a sample of Chartered Accountants who 
belong to membership bodies including Chartered Accountants Australia and 
New Zealand, Chartered Accountants Ireland, ICAEW, ICAS, ISCA and the 
South African Institute of Chartered Accountants, who are each part of the 
Chartered Accountants Worldwide group.

A total of 91 Chartered Accountants responded to the survey. These 
responses were received between 1 October and 24 October 2015.

The survey adhered to the Market Research Society (MRS) code of conduct.
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Chartered Accountants Worldwide

In a complex global economy, talented, ethical and committed 
professionals have never been more highly valued.

Chartered Accountants have been a mark of excellence across all 
aspects of business and financial life for over 150 years. Today 
Chartered Accountants in 180 countries advise organisations, lead 
major companies, shape economic policy and deliver effective 
financial management and reporting.

We bring together the leading institutes of Chartered Accountants  
from around the world to support, develop and promote the vital role  
that Chartered Accountants play throughout the global economy.

For more information please contact:

info@charteredaccountantsworldwide.com

www.charteredaccountantsworldwide.com


