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Chartered Accountants Worldwide has 
partnered with Resilience First to become 
a recognised leading player in 
contributing to a better, safer world, 
through partnership of the UNFCCC’s Race 
to Resilience Campaign.

In becoming a partner and joining the 
campaign which aims to build global 
resilient communities, Chartered 
Accountants Worldwide has signed 
up to a pledge that includes certain 
commitments which would minimise 
businesses’ risk whilst evolving our climate 
resilience plans.

Chartered Accountants Worldwide pledges to:
1. Use the Resilience First Resilience Self-Assessment Tool to measure our resilience and track 
resilience improvements.

2. Appoint a ‘climate advocate’ and/or ‘resilience advocate’ within our organisation who will 
champion resilience and sustainability standards and initiatives internally and/or
demonstrate their commitments to one or more of the UN’s 2030 SDGs as well as share their 
good work across the Resilience First network.

3. Proactively share our business’ resilience best practice within the Resilience First network 
through contributions to the Resilience Knowledge Hub (online library of resources) and 
Thought Leadership articles to the network’s monthly newsletter. As well as attend at least 
three webinars/ events annually and speak at Resilience First events/webinars when invited.

4. Commit to the programme to drive action by 2030. In addition to the pledges, Chartered 
Accountants Worldwide will be required to undertake and report results of an annual 
resilience survey, which will address issues around the following key areas relevant to the Race 
to Resilience:

• Plan: The sharing of a specific climate resilience plan for the business and 
       community we operate in.
• Proceed: The timeframe for the implementation of the plan.
• Publish: To share any outcomes from the plan, including the total number of people 

impacted by the plan (to include total number of employees, suppliers and end-users 
or consumers)


